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May 2021 

Dear candidate, 

Thank you for downloading the Application Pack for the current vacancy at LESS for
Health Festival Marketing Coordinator. Contained within this document are instructions
on how to apply, a job description and information about the job, including a person
specification. 

LESS is a Community Interest Company, set up in March 2007 to: 1. Inform and 
educate people and organisations about sustainable lifestyles 2. Promote and provide 
sustainable solutions 3. Act as local agents for suppliers of products, systems and 
services for sustainable living. As a Community Interest Company, LESS is a not-for-
profit organisation. 

As part of its work, LESS sits on the FoodFutures partnership and currently employs 
North Lancashire’s FoodFutures coordinator - Anna Clayton - who sits on the Lost Art 
of Living Festival coordination team.

This role is home-based. 

About the health festival

The Lancaster Health Festival has one very simple aim: to create spaces and 
opportunities for people to have conversations – easy or difficult – with family, friends, 
neighbours, and with ourselves. We want these conversations to help us make simple 
changes that will have a big effect: rediscovering the art of living well. We feel this is 
more important than ever given the current pandemic and questions it raises around 
resilience.

So why aren’t we living as well as we could, given all the possibilities we have in 
society?

How is it possible to get out a message that we can make a significant difference to our 
health by making small changes to our lives?



The answer that we came up with, was to stop telling people that they need to change 
and start celebrating the fact that we can change.

And so, in October 2016, the seed of the health festival was planted, with the first 
festival taking place in September 2017 and engaging 500 people. The second festival 
took place in 2018 and engaged with 2,000 people. And in 2019, the third Lancaster 
Health Festival engaged with almost 4,000 people. In 2020 we took the festival online 
and we hope for 2021 to build on this success.

 

For more information about the health festival see: 
www.thelancasterhealthfestival.org.uk

The timetable for this recruitment is as follows: 

Application closing date: Sunday 30th May 2021 10:00pm 

Short-listing: Monday 31st May 2021 

Interviews (potentially in person): Friday 4th June 2021

Starting date: asap after 4th June, subject to negotiation 

If you are short-listed for an interview, you will be notified by telephone and email. We will 
forward more details to you prior to the interview. 

There will be the possibility of flexibility in the times you work, but we expect for at least 
half a day to be worked on a Monday or Wednesday to coincide with the FoodFutures 
communications coordinator. 

How to apply 

To apply please email marketing@lessuk.org with a cover letter (one page maximum) and
your curriculum vitae (CV).  As part of these documents please include a link or 
attachment to your portfolio for a sample of your design and/or marketing work, and 
details of two referees by the 31st May 2021. 

Please refer to the Role Description and Person Specification when writing your cover 
letter. 



References 

Please provide the names and contact details of two people who can provide 
references. One should be from your current or most recent employer: 

Referee 1 

Name: ............................................................... 

Organisation: ............................................................... 

Position in organisation: ............................................................... 

Contact details email: ............................................................... 

Contact details phone: ............................................................... 

Relationship to you: ............................................................... 

Referee 2 

Name: ............................................................... 

Organisation: ............................................................... 

Position in organisation: ............................................................... 

Contact details email: ............................................................... 
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Contact details phone: ............................................................... 

Relationship to you: ............................................................... 



Role Description 

Role title: Health Festival Marketing Coordinator

Responsible to: Lost Art of Living Health Festival Coordination Team and Kiki 
Callihan (FoodFutures Comms Coordinator). 

Salary: £1200 (100 hours work) 

Hours of work: A fixed term contract for 100 hours marketing work for the 2021 
Lost Art of Living Health Festival. This work will be delivered in the run up to the 
festival (29th July - 1st August) and throughout the festival weekend.

Purpose of role: Liaise with the 2021 Lost Art of Living Festival coordination team to 
create marketing materials, manage the festival’s social media accounts and update the 
festival’s website; ensuring effective external communication and wide community 
engagement.

Place of work: This role is suitable for home working. The role may also involve some
face to face meetings in Lancaster, 

Responsibilities: 

1) Develop and deliver a marketing strategy for the 2021 Lost Art of Living 
Health Festival.

2) Develop and design a cohesive suite of content using submitted 
photography and text from this years’ festival participants.

3) Update the festival’s website in the run up to and during the festival.

4) Manage the festival’s social media (FB/Twitter) in the run up to and during 
the festival. 

5) Use a wide range of communication media – press, radio, TV, social media, 
website, blogs and promotional materials - to effectively brand and publicise the 
health festival across Morecambe Bay; reaching new audiences and raising its 
profile at a local level. 

6) Monitor and evaluate communications work to support timely reporting to all and
stakeholders and funders - including recommendations for improving the festival’s 
marketing strategy in 2022.



Person Specification 

Essential 

 Evidence of developing and delivering an effective marketing strategy that 

utilises a range of online and offline platforms. 

 Good written and verbal communication skills. 

 Ability to write for different audiences. 

 Evidence of organisation of events.

 Good computer skills, including email, word-processing, Eventbrite, 
image manipulation software, Mailchimp, Wordpress, Survey Monkey, 
Excel, use of the internet and social media platforms etc. 

 Ability to prioritise and organise work, and to work without direct supervision.

 Experience of successful team working. 

 Ability to work occasional evening and weekend days as required

Desirable Skills and Experience 

 Experience of successful grant fundraising and/or crowdfunding


